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Hello, 

First of all I would like to wish you a happy New Year and say that I
am looking forward to working together and accomplishing new goals
and successes. 

It seems like the global outlook for 2014 focuses more and more on
proximity marketing. Since the number of people who use their smart
phones to enhance their shopping experience keeps growing,
marketers and advertisers are looking at mobile proximity marketing as
a new way of targeting shoppers. 

According to the Parks and Associates study, 50% of holiday
shoppers planned to use their mobile phones while shopping and 38%
of people planning to spend over $1,000 planned to use mobile apps.
This can help us understand why companies like Apple are coming out
with solutions like the iBeacon to notify businesses to send nearby
shoppers messages through an app. In fact beacons seem to be
popping up everywhere and have been a huge topic of discussion.
While engaging with consumers via Bluetooth is beneficial to both
businesses and shoppers, beacons are simply transmitters, and
without an app prove to be quite ineffective in communicating with
consumers. In this case, businesses have to find another way of
interacting with consumers through mobile devices, while they are in
vicinity.

In the world of online retail it's easy for a customer to get lost and end
up as a number or statistic for marketing companies. This is one of the
reasons why large corporations spend millions of dollars trying to
target each individual and make the shopping experience more
personable and relevant. According to C&K Systems, the majority of
retailers believe that developing a more engaging in-store customer
experience is critical, since 84% of shoppers already use their mobile
phones in store to help them shop. Presenting shoppers with offers
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that they can use right away is the best way of creating a personalized
shopping experience that is quick, easy and relevant. 

iSIGN understands that a personable and direct shopping technique is
an effective one. More than half of shoppers say they would be thrilled
to receive a mobile offer while in store. Our solutions allow consumers
to receive these offers, free of charge to the consumer and without the
need for an app. With the rise in popularity of proximity marketing, we
hope that our solutions help even more businesses increase
interaction with their consumers and improve the shopping experience.

For more information on our technology and to find out more about the
new Smart Player that will be coming out in the second quarter come
by our booth #648 at the Digital Signage Expo in Las Vegas on
February 12 and 13. 

We hope to see you there!
 
Kind Regards, 

Alex Romanov, CEO
iSIGN Media

  
 
 

iSIGN's Digital Signage and Mobile
Advertising Solutions in the News

 

 

Alex Romanov discusses the term Big Data, categorizing consumer
insights and assigning a dollar value to the data collected. Read it here. 
 

 

The article discusses the value of data and how iSIGN uses the Smart
Antenna to pump up gas sales in Midwestern USA. To find out more
about putting a market price on insights check out the article. 
 

Proximity Marketing Solution Video

iSIGN's proximity marketing solution has to offer. Also includes 
information on the back office, big data collection, content creator 
and more. 
 
To view the full video, click  here.

 

 iSIGN's latest infographic,
"Assigning a Dollar Value
to Big Data" displays the
impact of Big Data on retail
and examines how
much consumer data
brands are gathering and
utilizing on a global scale.

It also reveals how
retailers can determine
Big Data's big dollar value
and turn large amounts of
data into profitable
insights and shopper
intelligence. 

To view iSIGN's
Infographic click here.
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