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What is the iSIGN Back Office? 

o Our Smart Antenna collects raw data from mobile devices 

o Our Back End works as a consolidator to put the real-time metrics collected 

into statistics and graphs, measurable by select dates or locations 

o Our device also has the capability of working in conjunction with polls and 

loyalty programs 
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How does the Back Office work? 
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• Measure! 

• Measure phone discoveries (including make and model) to obtain 

crude demographics or track users within a retail environment. 

• iSIGN 300’ (150m) mid-range transceivers support full dwell time 
data gathering. 



What does the Back Office do? 
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• Measure! 

• Make advertising campaigns 

accountable in real time. 

• Report and compare ad or 

campaign data in real time 

from each unit, each site, or 

system wide. 

• Replace less effective ads 

and campaigns  and 

maximize location awareness 

• Extract raw data for custom 

reporting as required. 

 



How Does the Back Office Work? 

• Records discoveries and transfer attempts.  SA devices 
periodically send these records to the SA Back Office where 

reports on them can be viewed. 

• Devices are configured through the SA Back Office (server). 

• Device statistics are reported from the SA Back Office (server). 
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 Customer Setup 

• iSIGN will setup customers within the IMS Back Office and provide 

login details to customers. 

• Device Bluetooth addresses must be entered within the IMS Back 

Office by iSIGN for subsequent customer configuration and report 

viewing. 

• Device configuration typically takes customers about 10 min. 

• iSIGN can monitor and control devices within the IMS Back Office. 
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 Ongoing Platform Use – 1 of 4 

• IMS Customers will review offer and campaign performance. 

Periodically – offers will be exchanged (i.e. when they become 

stale or when a promotion ends). 

• IMS Customers will monitor device status and control devices as 
required (see below). 
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 Ongoing Platform Use – 2 of 4 
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Comparison of 6 ads 

being broadcasted 

and their fail, reject, 

success and time out 

rates 



Ongoing Platform Use – 3 of 4 

• Information gathered can also be compared against other devices in the 

area, shown in the below chart 
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 Ongoing Platform Use – 3 of 4 
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o The ability to change campaigns 

fast and efficiently 



Other Capabilities  

• If the Smart Antenna is coupled with a loyalty program the Back Office 

will gather members information, members point or reward data and 

polling statistics.   

• Loyalty programs could also work in conjunction with kiosks, serving as a 

portal for members to log in to access their data IN STORE 

11 ATTRACT . TRANSACT . MEASURE 



Back Office Highlights 

• iSIGN’s Back Office is completely versatile and customizable to suit each 

individual clients needs 

 

• Data and metrics are real-time and reports can be generated within 

minutes 

 

• Slow campaigns can quickly be archived or changed and replaced 

with more effective ones to maximize ROI 

 

• Provides clients with a tool that collects, organizes and consolidates data 

into measurable reports for company analysis  
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