Company Overview

Management Team

Nightfood is pioneering the nighttime snack category.

Sean Folkson

Over 80% of Americans snack regularly at night, resulting in an estimated
700 million nighttime snack occasions weekly, and an annual spend on
night snacks of over $50 billion.

Jerry Isaacson

The most popular choices are ice cream, cookies, chips, and candy.
Recent research confirms such snacks, in addition to being generally
unhealthy, can impair sleep, partly due to excess fat and sugar consumed
before bed.
Nightfood’s sleep-friendly snacks are formulated by sleep and nutrition
experts to contain less of those sleep-disruptive ingredients, along with a
focus on ingredients and nutrients that research suggests can support
nighttime relaxation and better sleep quality.
At Nightfood, we believe we’re pioneering the next multi-billion dollar
category, changing the way regular people snack at night.
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Nightfood Holdings, Inc.
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Nightfood Producing Full-Size Cookies for Hotel and Airline
Amenity Opportunities
Dec 12 2022, 8:30 AM EST

Sleep-Friendly Nightfood Ice Cream Pushes Haagen Dazs
in Head-to-Head Hotel Lobby Sales
Dec 5 2022, 8:30 AM EST

Sleep-Friendly Nightfood Ice Cream Outsells Ben & Jerry’s
and Baskin Robbins in Hotel Lobby Shop Controlled Test
Nov 16 2022, 7:00 AM EST

Stock Overview
Symbol
Exchange
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NGTF
OTCQB
9.65m
$0.10
$0.0801 - $0.22
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Disclaimer
Except for the historical information contained here in, the matters discussed in this document are forward-looking statements that involve risks and
uncertainties, including but not limited to business conditions and the amount of growth in our industry and general economy, competitive factors, and
other risks detailed from time to time in the Company's SEC reports, including but not limited to its annual reports on form 10-K and it's quarterly
reports on Form 10-Q. The company does not undertake any obligation to update forward-looking statements. All trademarks and brand name are the
property of their respective companies.

