July 23, 2014

Help Men Suit Up in the Final Week of The
National Suit Drive
Donate professional clothing until July 31 at Men's Wearhouse stores
nationwide
FREMONT, Calif., July 23, 2014 /PRNewswire/ -- In the final week of the 2014National Suit
Drive, Men's Wearhouse (NYSE: MW) is asking consumers to dig through their closets and
donate gently-used business attire, including men's (and women's) suits, pants, shirts, ties,
shoes and belts, at their local Men's Wearhouse store. Now in its seventh year, the National
Suit Drive assists unemployed workers who are trying to get back into the workforce by
helping them dress appropriately, not only for that crucial first impression in a job interview,
but also during the workweek once they secure a new position.

Men's Wearhouse is encouraging consumers to donate to help reach the goal of collecting
150,000 clothing items by July 31. They have partnered with over 180 local nonprofit
organizations across the United States who will ultimately receive the donations as part of
their efforts to prepare those looking to re-enter the workforce through job-readiness and
workplace training programs.
"Sitting among the interviewers wearing that new suit transformed me," said past National
Suit Drive recipient Ucal K. "Suddenly I had the confidence to clearly say what I wanted to
say, without feeling intimidated. That suit made me feel like I belonged in the interview and at
that job. That's the power a suit can have."
Last year, the National Suit Drive collected over 140,000 pieces of gently-used professional
clothing and has collected over 650,000 donations over the past six years, giving thousands
of job-seekers the ability to look and feel their best. Men's Wearhouse is thanking
participants by giving clothing donors a coupon for 50 percent off their next purchase
(excluding shoes, clearance and Everyday Low Price items).
In addition to collecting clothing donations, Men's Wearhouse has committed to making a
monetary donation to the local nonprofit organizations that have partnered with them for the
National Suit Drive. One dollar (up to $20,000) will be donated to the cause whenever
consumers do one of the following:
1.
2.
3.
4.

Follow @MensWearhouse on Twitter or Instagram
Tweet #giveasuit
Share or upload a photo of a clothing donation with #giveasuit
Share any of the videos found on www.nationalsuitdrive.com with their social networks

For more information, visit the National Suit Drive website atwww.nationalsuitdrive.com.

About Men's Wearhouse
Founded in 1973, Men's Wearhouse is one of North America's largest specialty retailers of
men's apparel with 1,128 stores. The Men's Wearhouse, Moores and K&G stores carry a
full selection of suits, sport coats, furnishings and accessories in exclusive and nonexclusive merchandise brands and Men's Wearhouse and Tux stores carry a limited
selection. Most K&G stores carry a full selection of women's apparel. Tuxedo rentals are
available in the Men's Wearhouse, Moores and Men's Wearhouse and Tux stores.
Additionally, Men's Wearhouse operates a global corporate apparel and workwear group
consisting of Twin Hill in the United States and Dimensions, Alexandra and Yaffy in the
United Kingdom. Investors can find additional information at http://ir.menswearhouse.com.
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