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Cautionary Note Regarding Forward-Looking Statement and Health Claims 

This presentation contains forward-looking statements relating The Alkaline Water Company Inc. (the ñCompanyò). Statements in this presentation that are not purely historical are forward-looking 

statements and include any statements regarding beliefs, plans, expectations or intentions regarding the future. Such forward-looking statements include, among other things, the statements 

regarding: that the Company is positioned for accelerated growth and is well positioned to leverage the strength of its business model, reputation for quality, and sustainable products to gain 

significant share in its market; that expansion of marketing efforts and diversification into other classes of retail presents significant opportunity; the Companyôs plans to expand beyond word of mouth 

marketing and capitalize on healthy lifestyle and sustainability rends; the expansion of sales channels and distribution, including continuing the Companyôs national expansion with major retail chains, 

adding new classes of trade, and broadening co-packing relationships; the Companyôs plans to enter new markets/categories, including its ñA88 infusedò expansion into the flavored and hemp-

infused beverage categories; and the Companyôs plans to build shareholder value through top-line revenue growth, market share, and first-to-market product launches; the Companyôs expectation 

that upcoming investment in new marketing will reach untapped consumers; that the recent addition of e-commerce channels (Walmart and Amazon) and upcoming international expansion offer new 

opportunities to boost sales; that A88 Infused will bring new product development to the Alkaline 88 brand; that the Company is poised to capitalize on the hemp-based product market;ôô; and the 

estimates of future growth in the  hemp-based product market. The assumptions supporting these forward-looking statements include, among others, that the demand for the Companyôs products will 

continue to significantly grow; that the past production capacity of the Companyôs co-packing facilities can be maintained  or increased; that there will be increased production capacity through 

implementation of new production facilities, new co-packers and new technology; that there will be an increase in number of products available for sale to retailers and consumers; that there will be 

an expansion in geographical areas by national retailers carrying the Companyôs products; that there will be an expansion into new national and regional grocery retailers; that there will not be 

interruptions on production of the Companyôs products; that there will not be a recall of products due to unintended contamination or other adverse events relating to the Companyôs products; and that 

the Company will be able to obtain additional capital to meet the Companyôs growing demand and satisfy the capital expenditure requirements needed to increase production and support sales 

activity. Actual results could differ from those projected in any forward-looking statements due to numerous factors. Such factors include, among others, governmental regulations being implemented 

regarding the production and sale of alkaline water or any other products, including products containing hemp; the fact that consumers may not embrace and purchase any of the Companyôs infused 

water products; the fact that the Company may not be permitted by the FDA or other regulatory authority to market or sell any of its hemp-infused products; additional competitors selling alkaline 

water and enhanced water products in bulk containers reducing the Companyôs sales; the fact that the Company does not own or operate any of its production facilities and that co-packers may not 

renew current agreements and/or not satisfy increased production quotas; that fact that the Company has a limited number of suppliers of its unique bulk bottles; the potential for supply chain 

interruption due to factors beyond the Companyôs control; the fact that there may be a recall of products due to unintended contamination; the inherent uncertainties associated with operating as an 

early stage company; changes in customer demand and the fact consumers may not embrace enhanced water products as expected or at all; the extent to which the Company is successful in 

gaining new long-term relationships with new retailers and retaining existing relationships with retailers; the Companyôs ability to raise the additional funding that it will need to continue to pursue its 

business, planned capital expansion and sales activity; and competition in the industry in which the Company operates and market conditions. 

  

These forward-looking statements are made as of the date of this presentation, and the Company assumes no obligation to update the forward-looking statements, or to update the reasons why 

actual results could differ from those projected in the forward-looking statements, except as required by applicable law, including the securities laws of the United States and Canada. Although the 

Company believes that any beliefs, plans, expectations and intentions contained in this presentation are reasonable, there can be no assurance that any such beliefs, plans, expectations or intentions 

will prove to be accurate. Readers should consult all of the information set forth herein and should also refer to the risk factors disclosure outlined in the reports and other documents the Company 

files with the SEC, available at www.sec.gov, and on the SEDAR, available at www.sedar.com, including in the Companyôs current report on Form 8-K filed with the SEC on March 1, 2019. 

  

The Company has not conducted any clinical studies regarding the health benefits of alkaline water and accordingly makes no claims as to the benefits of alkaline water. 
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CATEGORY LEADER 

ÅAlkaline88® achieved record sales in May. 

Å Alkaline88® was ranked as the fastest growing alkaline 

water brand over the past 13 weeks period per Nielson data. 

Å New products rollout in process. 

Å The Family Hydration Solution. 
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OUR RETAIL 

CLIENTS 
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ITôS A GROWTH STORY 

Compounded Annual Growth Rate of Over 94% 

Fiscal Year Ending 

March 31, 2019 
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ÅPurified Water and Pink Himalayan Rock Salt 

BEST BRAND NAME 

FLAGSHIP 

CLEANEST PURIFIED WATER 

ÅThe Alkaline Water Company Inc.ôs flagship brand, Alkaline88® 

is available in all 50 states and the District of Columbia 

ÅAlkaline88® is the perfect trademark in the category  

 

BUILDING ON OUR STRENGTHS  
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ÅChain specific programs only 

UNIQUE BUSINESS MODEL 

HIGHEST SELLING 

WORD OF MOUTH BRAND  

ÅWe are the #1 selling bulk Alkaline water in America   

ÅDirect-to-Warehouse Distribution  

ÅEight Strategically Placed Co-Packing Facilities  

ÅBroker alliances with EA Berg, Impact Group, Advantage 

Solutions, CA Fortune, Archpoint Group, and Carlin Group 

 

BUILDING ON OUR STRENGTHS 
(continued)  
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ACCELERATING OUR GROWTH 

PRODUCT AND CATEGORY EXTENSION 

ÅExpansion of single 

serve bottles  

ÅFlavor-infused alkaline 

water 

ÅFull spectrum hemp 

extract-infused water  

EXPANSION OF MARKETS AND CHANNELS 

ÅEcommerce 

ÅC-stores 

ÅDrug stores 

ÅBig Box 

ÅClub   

BRAND MESSAGING AND POSITIONING 

ÅAll day hydration for family 

activities and adventures  

ÅThe family hydration solution  

ÅSustainable and defendable brand 

messaging 
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NEW MARKETING INITIATIVE 

FIND YOUR BALANCE  SEIZE THE DAY POWER OF 88 
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BUILDING ON OUR BRAND LOYALTY 

All day hydration for family  
adventures and activities.  

Taste the hydration.  Relax/unwind in the hydration. 

FLAVORED  BASELINE 

When you are Alkaline88® �Z�Ç���Œ���š�����U���Ç�}�µ�������v���š�����l�o�����o�]�(���[�•�������]�o�Ç��activities and adventures. 

SOOTHE  


