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Naked Launches Line of Coloured T-Shirts
Just in Time for Summer and Its White V-
Neck Gets Featured in Nylon Guys
Magazine
VANCOUVER, British Columbia, May 9, 2013 (GLOBE NEWSWIRE) -- Naked Brand
Group Inc. (the "Company" or "Naked") (OTCQB:NAKD) is pleased to announce the
launch of a bold new line of coloured t-shirt in soft-to-the-touch Pima cotton designed as the
perfect light-weight shirt to wear on its own or under your favorite dress shirt.

Joel Primus, President of Naked comments, "The perfect t-shirt is an essential and versatile
part of every man's wardrobe. It has to be impeccably cut to fit your body just right and made
of light-weight fabrics that keep you cool. The success of our black and white MicroModal®
undershirts inspired us to create a line of Pima cotton colored v-neck t-shirts. Adhering to our
same attention to detail in cut and fabric, our line-up of colored T's allows you to personalize
your wardrobe with a hit of color."

According to a 2012 consumer market research report prepared by NPD Group Inc., men
are taking fashion more seriously by adding colorful casual wear to their wardrobe. With 10
colours to choose from, including sky blue, brick red, denim blue, yellow daisy, faded lilac,
lilac berry, chill green, coffee tan, plum and steel blue, your wardrobe will have all the
colours you need to brighten-up your summer.

Naked is also pleased to report that it's white v-neck t-shirt was featured as the perfect top to
wear with swim trunks in the May issue of Nylon Guys magazine. Featuring Adam Levine on
the cover and a circulation of over 100,000 this is sure to bring new exposure to the brand.

Naked's coloured t-shirts are available online and in select stores.

About Naked Inc.

Naked is a global lifestyle brand focused on enhancing the architecture of the body. Every
collection features impeccably tailored light-weight garments that seamlessly forms to your
body making you feel like you're wearing nothing at all. Naked is sold in high-end boutiques
and department stores throughout North America including Nordstrom, Holt Renfrew,
Boys'co, Kitson, Akira and Freshpair.com.  A donation from every purchase helps to support
Project World Citizen, a charity driven to empower and educate the children of Ghana.
Naked® has garnered tremendous media exposure having been featured on The View,
ABC, FOX LA, (ET) Canada and on The Dragons' Den.



Forward-Looking Statements

This press release contains "forward-looking statements" that involve risks, uncertainties and
assumptions, such as statements regarding opportunities the Company expects may result
due to the development of its vertical collections, launch dates and its belief and validation of
the statements made in NDP's report. In many cases, you can identify forward-looking
statements by terms such as "may," "will," "should," "expects," "plans," "anticipates,"
"outlook," "believes," "intends," "estimates," "predicts," "potential" or the negative of these
terms or other comparable terminology. These forward-looking statements are based on
management's current expectations but they involve a number of risks and uncertainties.
Actual results and the timing of events could differ materially from those anticipated in the
forward-looking statements as a result of risks and uncertainties, which include, without
limitation: an economic downturn or economic uncertainty in the Company's key markets;
the Company's inability to effectively manage the growth and the increased complexity of its
business as a result of the Closing; the company's highly competitive market and increasing
competition; the Company's inability to deliver its products to the market and to meet
customer expectations due to problems with its distribution system; the Company's failure to
maintain the value and reputation of its brand; and other risk factors detailed in the
Company's public filings. You are urged to consider these factors carefully in evaluating the
forward-looking statements contained herein and are cautioned not to place undue reliance
on such forward-looking statements, which are qualified in their entirety by these cautionary
statements. The forward-looking statements made herein speak only as of the date of this
press release and, except as required by applicable laws, the Company undertakes no
obligation to publicly update such forward-looking statements to reflect subsequent events or
circumstances.

CONTACT: For more information, please contact:
         Joel Primus, President & CEO
         Toll Free: 1-877-592-4767
         Email: joel@thenakedshop.com
         www.thenakedshop.com
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