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Men's Wearhouse Collects Record-
Breaking Number Of Donations From Ninth
Annual National Suit Drive
Retailer's Philanthropic Initiative Collects Over 260,000 Articles of
Gently-Used Professional Attire to Support Unemployed Americans
Reentering the Workforce

FREMONT, Calif., Aug. 23, 2016 /PRNewswire/ -- Men's Wearhouse concluded its ninth
annual National Suit Drive this past July and the brand announced today that this year's
initiative collected a record-breaking number of items, all benefiting unemployed Americans
looking to reenter the workforce.  Throughout the month of July, over 800 Men's Wearhouse
stores across the nation collected over 260,000 articles of gently-used men's and women's
professional attire that will be given to job seekers in need of professional interview attire.

"Our customers made this a record year for the National Suit Drive and their donations will
help change lives. Together, we are giving men and women across the country the
confidence they need for a new beginning," said Doug Ewert, CEO of Tailored Brands, Inc.
"We thank our customers, as well as our network of non-profit partners who support our
communities across the country."

The National Suit Drive has collected more than 1.2 million donations since its inception in
2008. Each year, Men's Wearhouse partners with more than 180 local non-profit
organizations across the country that assist unemployed individuals who are trying to get
back into the workforce through job readiness programs and workforce assistance. These
partner organizations distribute the clothing donations collected to unemployed men and
women in need and prepare them to re-enter the job market through résumé-building
workshops, interview preparation and employment training programs.

"Confidence is key in making a first impression. Thanks to the tremendous response to this
year's drive, our clients are able to approach their next interview with the confidence they
need," said Susie Tuttle, Manager of Corporate Social Responsibility for Working
Wardrobes.

For more information about the National Suit Drive, visit www.nationalsuitdrive.com.

http://www.nationalsuitdrive.com/


About Men's Wearhouse
Founded in 1973 and a subsidiary of Tailored Brands, Inc. (NYSE:TLRD), Men's Wearhouse
is the largest specialty retailer of men's apparel and rental product in the U.S. with over 850
stores nationwide. Men's Wearhouse carries a full selection of suits, sport coats, slacks,
formalwear, sportswear, outerwear, dress shirts, footwear and accessories in non-exclusive
and exclusive merchandise brands such as Joseph Abboud, AWEARNESS Kenneth Cole,
Black by Vera Wang, among others. Tuxedo and suit rentals are available at both Men's
Wearhouse and Tux stores, which also offers a limited selection of retail merchandise, and
Men's Wearhouse stores nationwide.

For additional information on Men's Wearhouse, please visit menswearhouse.com.

Follow us on social media 
Instagram – @menswearhouse
Twitter – @menswearhouse
Facebook – Men's Wearhouse
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For further information, contact the Men's Wearhouse Press Office:
MWW for Men's Wearhouse 
Leslie Norden
menswearhouse@mww.com 
646.381.9014

Logo - https://photos.prnewswire.com/prnh/20160627/384048LOGO

 

To view the original version on PR Newswire, visit:http://www.prnewswire.com/news-
releases/mens-wearhouse-collects-record-breaking-number-of-donations-from-ninth-annual-
national-suit-drive-300315693.html
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